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Sedona Verde Valley Tourism Council

• History of SVVTC Partnership & Collaboration

• Marketing Highlights

• Private Sector Program

What will we cover?

Today’s Agenda
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Leverage! 

• Your dollars

• Your exposure

• Your resources

• Your influence

….Higher performance levels!

Why partner at all?

History of Collaboration

• 1990s:  AOT´s TIFS/TEAM Program

• 2000: “VVTC” was formed

• FY02:  1st TEAM Grant application

• FY03:  Renamed to “SVVTC”

We go wayyyy back…

History of Collaboration
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History of Collaboration

• Brand Platform, Logo, Tagline
• SVVTC Visitor Information Kits
• SedonaVerdeValley.org, maintenance, SEO
• Collateral Development
• Motorcoach (Group) Tour Operator Project
• International Pow Wow (tradeshow)
• Customer Service and Fulfillment
• Concierge Program
• Japan Sales Mission
• Canada Sales Mission
• 55+ Residents in Phoenix Campaign
• Phoenix Pre/Post Convention Program

Branding, Strategies & Tactics

History of Collaboration
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• Created a Geotourism Stewardship Council 

• Developing a Vision, Strategy, and Action Plans for Sustainable 
Tourism Development 

• Creating a Destination Marketing and Branding Strategy

• Developing Organizational Strategy, Business Plan, and 
Funding Strategy for SVVTC

• Delivering a National Geographic Society Co-Branded Online 
Interactive Map Guide

Geotourism Strategy 

History of Collaboration

History of Collaboration
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Marketing Highlights

Mission
To collaborate regionally to promote tourism in a way that celebrates local 
culture, protects the environment, and sustains the local economy.

Vision
In 2025, the Sedona Verde Valley will be a greener, more international, year-
round destination. Our iconic landscapes will draw high-value visitors and 
tourism will be an engine for conservation while creating valuable, rewarding 
jobs for residents.  

Marketing Highlights

Brand Pillars

Unique Culture & Western Heritage – Understand our past and celebrate our 
way of life

Red Rocks & Scenic River – Take your time and enjoy the view and let nature 
nurture you

Outdoor Adventures – Enjoy new experiences on land, water, and in the air

Cuisine, wine and beer – Savor our local food, wine, and beer movement
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Marketing Highlights

Our Tools & Channels

Destination Facebook Geotourism SVVTC Events Visitor Email
website Page Website Blog Calendar Brochure Newsletter

Marketing Highlights
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July - SepApr - June  Jan - Mar  Oct - Dec July - Sep  Apr - JuneJan - Mar

Enjoy the 
Music in  
Sedona  
Verde  
Valley

Outdoor  
Adventure  
in Sedona  

Verde  
Valley

Wine  
Season in 
Sedona  
Verde  
Valley

Enjoy and 
Conserve  
the Verde  

River

Treat  
Yourself in 

Sedona  
Verde  
Valley

Family  
Adventure  
in Sedona  

Verde  
Valley

Eat and 
Drink

in Sedona  
Verde Valley

Quarterly Content

Marketing Highlights

Quarterly Theme:

Wine Season in Sedona VerdeValley

Spring has arrived in Sedona Verde  
Valley. What better time to visit the  

wineries and vineyards of the region 
and an enjoy a glass of your favorite  

red or white?

Marketing Highlights
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Theme is reflected in home page banner image and 
call to action…

… which links to a blog post about  
the theme

Marketing Highlights

Facebook cover image is updated  
to reflect the theme.

And the theme is explored in social  
media content.

Marketing Highlights
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Paid Facebook advertising on the theme 
reaches new audiences, specifically targeting 

travelers interested in that theme.

Marketing Highlights

Facebook Advertising

2019:  Reached more than 150,000 people on Facebook

@SedonaVerdeValley

Marketing Highlights
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2019:  Nearly 160 blog posts published

Marketing Highlights

2017 7 new businesses 2017 47 new businesses
2018 40 new businesses 2018 34 new businesses
2019 28 new businesses 2019 14 new businesses

Total Business Listings: 377Total Business Listings: 255

2019:  Over 150,000 Total Visitors
from every state in the US and from 137 countries around the world

Marketing Highlights

SedonaVerdeValley.org VerdeValleyNatGeo.com
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2019:  120+ Community Events on Online Calendar

Marketing Highlights

Private Sector Engagement
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Private Sector Engagement

Trifold Brochure – 50,000 regional distribution

Distributed each year to 275,000 
visitors, travel trade professionals, and 
media, plus digital views.

Private Sector Engagement

Visitor Guide Feature
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Mailed to approximately 3,500
potential visitors per month. 

75% of recipients visit the

region.

Private Sector Engagement

Visitor Guide Ad Flyer

Online Marketing Exposure

Private Sector Partners (10) will 
be featured on the home page of 
SedonaVerdeValley.org

Partners will also be promoted
at least once per month on 
SVVTC Facebook page.

Private Sector Engagement

25

26



1/27/2020

14

SVVTC

Thank You!
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